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The Energy Policy Act of 2005
What the Energy Bill Means to You

The Energy Policy Act of 2005 (EPACT),
signed by President Bush on August 8, 2005,
offers consumers and businesses federal tax
credits beginning in January 2006 for pur-
chasing fuel-efficient hybrid-electric vehicles
and energy-efficient appliances and prod-
ucts. Most of these tax credits remain in
effect through 2007.

Buying and driving a fuel-efficient vehicle
and purchasing and installing energy-effi-
cient appliances and products provide many
benefits such as better gas mileage — mean-
ing lower gasoline costs, fewer emissions,
lower energy bills, increased indoor comfort,
and reduced air pollution.

Some consumers will also be eligible for util-
ity or state rebates, as well as state tax
incentives for energy-efficient homes, vehi-
cles and equipment. Each state’s energy
office web site may have more information
on specific state tax information.

For more information on this topic visit:
http://energy.gov/taxbreaks.htm.

Table Tops

Its a new year and with it comes trade show
planning. Brownlee has three table top dis-
plays that are available for your use.

The displays contain 6-7 luminaries and have
been proven extremely effective in boosting
the sales of Brownlee Lighting products at
any type of show or meeting.

To reserve a table top get your request in 3-
4 weeks in advance.

FEATURED PRODUCT

The 7295 is a wall mounted

luminaire created for higher-

end architectural applications.

The 15” housing is constructed
of die cast aluminum, and a borosilicate
glass diffuser for years of trouble free use. It
is available in up to 175 watt metal halide
and 150 watt High Pressure Sodium.

"Nothing can stop the man with the right

mental attitude from achieving his goal:

nothing on earth can help the man with
the wrong mental attitude.”

--W.W. Ziege

Mr. Brownlee enjoys a holiday meal with his staff.

Visitors Welcomed

It is always a pleasure when visitors take time
from their Orlando vacation to stop by to see
our plant and meet our staff.

Let us know where you are staying and we
will be glad to create directions for you.
Brownlee is very easy to find and approxi-
mately within 30 minutes of most major
attractionsl  We look forward to meeting
you.

United Way

Our annual United Way campaign was a
huge success. We raised over $5,512 for
local charities. Over 88% of Brownlee
employees participated in this worthwhile
cause.

Catholic Charity, the United Way agency we
worked with this year, distributes 550 tons of
food and feeds approximately 300 families
per week. Brownlee feels that working with
United Way is a great way to help our com-
munity.

FEATURED EMPLOYEE

This month we are recognizing one
Mlof Brownlee’s newest employees,

Brownlee from Los Angeles where
Yshe worked in multiple facets of
television and film production. At
Brownlee she uses her computer design back-
ground to create and implement marketing
tools that contribute to the success of
Brownlee.

DID YOU KNOW

A flash of lightning
could power a light
bulb for a month.

Incentive Rewards Program

At Brownlee, we challenge and reward out-
standing customers, sales representatives
and employees by providing them with spe-
cial incentives. It's our way of saying thank
you and expressing our appreciation for
everyone's support. Contact us for detailed
information.
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